
LINKEDIN PROFILE SETUP GUIDE

 Create a descriptive and compelling headline.

Use a professional headshot. Your LinkedIn profile is seven 
times more likely to get viewed if you have a profile picture.

Drive traffic back to your website. Select “other” in the 
dropdown menu to type in the title of your website.

Add your Twitter account to connect with followers.

Click Edit to personalize your LinkedIn URL to include 
your name.

Add relevant posts for your network (based on compliance 
approval - support will vary by firm).

Use keywords and search phrases throughout your profile 
that will resonate with your clients and prospects.
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Click Edit to personalize your professional experience.

Check with your compliance department for specific policies 
on hiding endorsements and recommendations.

In addition to listing your alma mater, join alumni groups to be 
connected with potential clients who went to the same schools.

Be sure to include former employers to be connected to other 
LinkedIn users who have worked for those companies.

Joining cultural, professional and alumni groups is a  
great way to show your expertise and connect with those 
who have similar interests.

IMPORTANT COMPLIANCE NOTE:
Firm restrictions for social media will vary.  

Check with your compliance department.


